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DONACIJE INDIVIDUALNIH DONATORA
( <

DONACIIE

PRIHOD OD VLASTITE DJELATNOSTI

PRIHODI OD PARTERSTVA s privatnim
sektorom
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2010 contributions: $290.89 billion by source of contributions
{in billions of dollars — all figures are rounded)

S s, Corporations
& $15.29
R 594

N

Individuals
$211.77
13%

Foundations™
$41.00

14%

Bequests :
$22.83
8%
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Koraci u razvoju razloga za podrsku
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Orijentacije fundraisinga
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2010 contributions: $290.89 billion by type of recipient organization
{in hillions of dollars - all figures are rounded)

Unallocated™®*
$2.12
Toindividuals® 1%

$4.20
2%

!
Environment/ Foundations® '
animals $33.00
$6.66 ! 11%
2% S

International

affairs
$15.77
5%

Arts, culture,
and humanities
$13.28 , -
5% 4 _- \ Education
52424 ] $41.67

14%

Religion
310063
35%

| Human
SEervices
526.49
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Zadrzavanje i razvoj odnosa s donatorima
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Ostavstina, in memoriam i odavanje pocasti
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Planirano doniranje

planirano doniranje tj. planirane humanitarne donacije odnose se na sve
humanitarne priloge koji su ostvareni uz neku razinu profesionalne pomo¢i u
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Oblici korporativnog doniranja



Donacije zaklada
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Donacije zaklada
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Razliciti oblici donatora (i donacija) prema lojalnosti
— teznji za uspostavljanjem dugoroc¢nih odnosa

Planned
Giver

/ Major Donor \

/ Sustained Giver \

/ Repeat Giver \

/ First-Time Donor \
/ Universe of Prospects \
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External world: Stimuli

Are the stimuli
gtended to?

b

r

Yes

B

Perception

w 'E

w D -
Motivation:
The arousal
ijti:f:ted Coals: What do

people want to
mw:ard the achieve from
achievement an action?
of a goal

A

)

Cognition: Assign
meanings to these

stirmuli

Emotion: Assess the

stimuli against an ideal

sate

Attitudes:
Bvaluations

Decision
making

Donation
behavior

Can relevant needs

and values be
emembered?

Yes

, GH

kKnowledge
Understanding
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Fundraisers strive to enrich donors’ experience of giving

[
Understand

Societal Environment

History

Philosophy Literature

Religion Econormy Culture

Policy

-

Social Environment

Social categories

Crganization

Croups

Significant others

Acquaintances

Strangers

.

Design
fundraising
communications

Social influence

Sacial networks

Social identities

F 3

—

The self and related motives

+

Individual Giving Model

o
o

1

.

Promote and
p ruvlrld-e feedback

Donor Behaviors

, EE,

A
Update
fundraisers’
understanding

)

Monitor
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